How to improve
your LinkedIn
profile

A complete, up-to-date profile is an absolute must if you want to stand out on
the world's leading professional networking service. Here are some tips for each
section.

Cover photo

Choose a royalty free photo related
to your field or an image that
reflects who you are as a professio-
nal. Currently, this should measure
1584x396 pixels

Profile photo

A great photo is a must. Choose

one in which you're by yourself

and look your best. Make sure it Contact info
is the right size: 400x400 pixels.

Contact info

Give a personal email address,
blog, social media info or similar.

Activity

Stay active. Regularly publish
relevant information, comment
and share posts from other people,
take partin related groups, strike
up new relationships. Don't forget
that this is a professional network,
so choose profession-focused
content.

Education

List any courses and certifications
taken to hone your skills, along
with your highest academic
achievement.
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Recommendations

These add value to your profile and
are most credible when they come
from supervisors or clients. Althou-
gh you can include some from
colleagues, they may not have the
same impact unless they emphasi-
se exceptional traits.
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Awards

Projects
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URL

Personalize it so it matches your
public profile name.

X https://www.linkedin.com/fhfhfhfhf

Keywords

Include keywords related to your
professional field. This is the first
information your audience will see
and it helps recruiters find candi-
dates. You can use English and
Spanish.

About

Don't summarise your CV (you can
add that to your profile), give info
that's not on there: who you are,
your skills, goals and values. Include
keywords related to your field.

Experience

Give details of your responsibilities,
projects you've taken part in or
results obtained. You could also
include a brief description of your
company to add context to your
role. Give examples of your work,
such as corporate videos or related
news items.

Skills & Endorsements

List all your relevant skills, not only
those pertaining to your field, but
also more general skills such as
people management and public
speaking.

Accomplishments

Here you can include sections with
info on awards, languages, projects
and publications.

Interests

The groups and people you follow
also say a lot about you. Choose
industry leaders, organizations in
your field and key discussion
groups.
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